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MEDIA KIT
2011

Giving Forum Publication and
MCF Notes and Giving Memo E-Newsletters

Where Nonprofits and Foundations Turn
for Minnesota Grantmaking Insights

As our communities face challenges — and opportunities — unlike any experienced for decades,
it is crucial that grantmakers and nonprofits join forces.

Publications of the Minnesota Council on Foundations (MCF) are the sought-after sources that
nonprofits, foundations and corporate grantmakers turn to for perspectives, news and research
on charitable giving in Minnesota.

MCEF is a regional association of grantmakers whose members give $900 million in grants
annually, about three-quarters of all grantmaking in Minnesota. Members include family and
rivate independent foundations, community and other public foundations, and corporate
Foundations and giving programs. Established in 1969, MCF is nationally recognized for its

work to actively strengthen and expand philanthropy.
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Giving Forum

Giving Forum is a unique source of information on
a topic essential to nonprofits: grantmaking.
Published quarterly, Giving Forum features original

Public Policy and Philanthropy:
Many Roads Lead to the Same
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in-depth articles that explore current giving issues,
perspectives of Minnesota funders, and research
conducted by MCF.
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Popular sections in each issue include: online
resources, funding trends, staffing changes,
professional deve%opment opportunities for
nonprofits, recent grant awards, and grantmaking
news.

Wide Readership

Giving Forum's 16,500 recipients include
managers and staff of a wide range of nonprofits, ALTELNII - —_—
including education, youth, health and human e S Texnoiion
services, public policy, arts and culture, the SER oI | SemCR e
environment, international affairs and religious o T
organizations; all leaders and staff of Minnesota’s
top foundations and corporate giving programs;
nonprofit sector consultants; government officials;
and other community leaders.
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Thanks to Our Sponsor!
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Family Philanthropy:
Deepening Connections, Building Legacies,
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14% Grantmakers Extraordinary Growth of Family Foundations
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Giving Forum 2011 Editorial Calendar

Winter 2011:

Disparities in Minnesota: Philanthropy’s
Role in Closing the Gaps

Minnesota enters the second decade of the 21*
century in the midst of wide-ranging and deep
challenges in education, employment, housing, the
environment and health. And these only scratch the
surface. All of us — from our new governor and the
legislature to the nonprofit and private sectors — are
facing painfully tough choices. What does
philontﬁropy bring to the table? What is the role of
grantmakers in shaping solutions to the mounting
disparities in our state?

This issue of Giving Forum will highlight how
Minnesota funders are drawing on their resources,
creativity and boldness to help resolve these
daunting issues. Also featuredpwill be MCF's just-
releaseg research on grantmakers’ 2011 outlook,
examining how they anticipate their giving and
other activities will Ee affected by the slow
economic turn-around and the challenging nonprofit
landscape.

Spring 2011:

Diversity and Inclusion in Philanthropy
Above all, grantmakers want to be effective.
Striving for and — more importantly — achieving
diversity and inclusion in philanthropy has been
heralded nationally and locally as key to more
effective grantmaking. But what does this mean,
and what does it look like?

This issue of Giving Forum will feature MCF's highly
anticipated five-year research study “Working
Toward Diversity and Inclusion” and focus on
perceptions, realities and best practices of
Minnesota grantmakers. Research findings and
grantmaker interviews will reveal where the sector
has been, is now and wants to be, and how
grantmakers envision reaching their and the
community’s goals.

The issue also will highlight insights from
grantmakers who model inclusive practices and
have had real success in actively leveraging
diversity and inclusion to build strong organizations
and ultimately achieve better outcomes in the
community.

Summer 2011:

Impactful Giving and Getting: How To’s
for Grantmakers and Grantseekers
Giving away money is easy — NOT! Determining
values, establishing effective processes, and
making strategic, impactful grantmaking decisions
are extremely challenging. And as resources
become increasingly tighter while societal needs
grow, grantmaking absolutely needs to more
effective, more efficient and more intentional.

This issue of Giving Forum will examine all the nuts
and bolts of effective grantmaking. From
establishing clear, meaningful grant guidelines to
adopting new mission-related investment tools that
capitalize on the other 95 percent of their assets,
grantmakers need to reassess every method to
maximize outcomes. The issue also will feature
strategies that funders and nonprofits can engage
in together to expand the reach of grant dollars.
Readers will find answers to nonprofits” most-

ressing questions, access first-person accounts
From program officers and other funding decision
makers, and look behind-the-scenes at Minnesota
grantmaking.

Fall 2010:

Private Independent Foundations:
Grantmaking Movers and Shakers

Of the nearly 1,500 foundations in Minnesota,
about 85 percent are private family and
independent foundations. Of these, most are family
grantmakers — organizations in which the original
donor or donor’s family is still involved. So the
number of private independent foundations is small,
but their philanthropic impact is huge.

The largest foundation in Minnesota is now the
newly formed Margaret A. Cargill Foundation, a
private independent foundation with assets
exceeding $1.9 billion. Other notable independent
grantmakers are the Bush, Otto Bremer, Northwest
Area, Blandin, F.R. Bigelow, Jerome and
Hardenbergh foundations, which are all among the
largest Minnesota grantmakers ranked by assets.
The W K. Kellogg and John S. and James L. Knight
foundations, also MCF members, are examples of
private national foundations.

This issue of Giving Forum will delve into what
inspired the creation of these and other private
foundations, how their missions are relevant today,
the recent impact of their work, the legacy they
hope to create, and what differentiates them from
other grantmakers.
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Giving Forum Calendar

Issue Date Materials Publication
Deadline Date

Winter December 1 January

Spring March 1 April

Summer June 1 July

Fall September 1 October

Giving Forum Display Ad
Rates and Specifications

Size Width Height 1x 4x

Ezlglge 10 %" | 155/8" | $1,040 | $935
gége v 7 %" | 155/8” | $780 | $700
;5926 v 5" 157 | $575| $520
;C{g?e q| 10w 7w | $575 $520
o N A T
;ége g | TOwT| 3% | $375| $340
Square 5 57| $305| $270
;5986 v | 29m | 7| $225] $205
;ége ’ 5" 3% |  $225| $205
gtésrigess 31" 17/8" $100 | $90

11/10

Minnesota Council on Foundations
Giving Forum Advertising Contact

Betsy Pierre
952.903.0505, ext. 1
betsy@pierreproductions.com

Opportunities to Add Color

e $75 for Blue (PMS 279U) or
Orange (PMS 137U).

e $150 for one spot color of advertiser’s
choice; number of spot color ads available
per issue is limited

Giving Forum Advertising Production

All ads must be submitted camera-ready and
require no changes or additional preparation.

Mechanical Requirements

PDF files (press optimized with at least 200 dpi) are
accepted via e-mail or mail (on CD or Macintosh-
formatted diskettes only). All fonts and graphics
(EPS and TIF files) must be embedded in the file.
MCEF will not accept responsibility for font problems
or low-resolution bitmapping in ads submitted in
PDF file format. MCF does not accept native
QuarkXPress, PageMaker, InDesign, Photoshop or
llustrator files. Halftones and shaded areas must be
at least 65-t0-85-line screens (Ipi); 100 lpi
preferred.

Terms

1. Net 30 days following invoice date. Ads are
billed upon publication. The Minnesota Council
on Foundations reserves the right to request
payment for ads prior to publication. Past-due
ads will be charged an additional 5% of rate
for each 30 days late.

2. Cancellations are not accepted after closing
date.

3. A 15% commission is paid only to recognized
advertising agencies and only when they

erform aﬁ regular agency functions, including
urnishing camera-ready ads. No commissions
on accounts 60 days past due.

4. Advertising rates subject to change. All rates
guaranteed for the duration of original
contract. Advertising must be inserted within
one year of first insertion to earn frequency
rates. An advertiser who does not complete a
committed schedule will be subject to a one-
time rate.

5. All advertising subject to publisher approval
and agreement by advertiser to indemnify and
protect the publiszer from loss or expense on
suits or claims based upon the subject matter of
such advertisement.
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Corporate Philanthropy:

Unwavering Commitment and
Focused Strategies in Stormy Times

Micovesote Grantmakers
Coutiously Hold Sready

Giving Forum
Sponsorships

MCF's Giving Forum publication provides valued,
trusted content. Associating your Erond with ours is
an excellent investment for anyone marketing to
nonprofits and grantmakers in Minnesota.
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Nasionol Corporote Giving
News is Unsettling
i3
Sponsor Benefits
SPONSOR PARTNER SUPPORTER
$5,000 $3,000 $1,000
Front-page Name, logo Name & Name only Soaphorol
recognition in & brief logo Sptait)
sponsored issue description e
Morenss i gr——e -
Complimentary 1/4 page 1/8 puge Business ' :.:';.:‘.'"Z.'..‘Z‘n;':
Giving Forum ad (with one spot | (with added card ad ST el v Thanks to Our Sponsor!
co|0r or orange or O ::-‘::"r—-h-. - -
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blue) ol R M e copa i m
Complimentary 50 copies 30 copies 10 copies Do feesy S at15.com
copies of Giving e e o s
Forum issue ki
e e Misnesote. igond
Web recognition on Logo Logo Name only T
Giving Forum pages e E*'iﬁ“’?‘:.':.".:
on mcf.org Vi 21 % A
E-newsletter Logo Name
recognition in MCF only

Notes and Giving
Memo issues that
highlight Giving

Forum
Issue Date Materials Publication

Deadline Date
\S/\;'r?:;r ADAZCEWF ] "A‘::’Iary Minnesota Council on Foundations
Summer Jone 1 July Giving Forum Advertising Contact
Fall September 1 October

Betsy Pierre
952.903.0505, ext. 1
betsy@pierreproductions.com




Giving Forum Advertising Order Form

Giving Forum Publication

Width Height J 1x Rate (1 4x Rate
3 Full Page 101/4"  155/8" $1040 so3s |lssue '
O 3/4 Page Vertical 71/2°  155/8" $780 $700 | Place my ad in the following
O 1/2 Page Vertical 5" 15" $575 $520 | issue(s): _
1 1/2 Page Horizontal 10 1/4" 71/2" $575 $520 Deadline
[ 1/4 Page Vertical 5" 71/2" $375 $340 | O Winter, 20 December 1
[ 1/4 Page Horizontal 10 1/4” 33/4" $375 $340 .
O Square 5" 5" $305 $270 | Spring. 20 March |
O 1/8 Page Vertical 23/8°  71/2" $225 $205 | Summer, 20___ June 1
1 1/8 Page Horizontal 5 31/2" $225 $205 |Q Fall, 20 September 1
(1 Business Card 31/4" 17/8" $100 $90
Additional charges for color: 0 $75 for d PMS 279U or [ 137U (please check one)
(1 $150 for one spot color of advertiser's choice; number of color ads available is limited
Spot PMS:
Special instructions:
Contact Information
Name Organization
Address
City State Zip
Phone Fax
E-mail Website
Payment Options
[d Check enclosed (payable to Minnesota Council on Foundations) [ Invoice (net 30 days)

1 Visa [ MasterCard

Billing information for credit card orders (please print your billing address as it appears on your credit card statement).

Name Signature
CC# Expiration date / 3-digit security code
Charge options for 4x Ads (mark choice) Charge full amount (4x) Charge each issue (1x)

If your are placing a display ad in Giving Forum, you must provide a camera-ready ad or PDF file by the deadline listed above (see the
“Giving Forum Advertising Specifications” sheet for more details). Mail your completed order form and payment to: Pierre Productions,
PO Box 1583, Monticello, MN 55362. In signing, advertiser agrees to abide by terms as stated in the current rate card. All advertising
is subject to publisher approval.

Authorized signature Date

For ad reservations or more information, please contact Betsy Pierre at
952.903.0505 ext. 1, 763.295.2550 (fax) or betsy@pierreproductions.com

ON FOUNDATIONS Minneapolis, Minnesota 55401-2575  612.337.5089  mcf.org 11/10
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E-Newsletters: Giving Memo and MCF Notes

MCEF publishes two bi-weekly e-newsletters that give
readers up-to-date, need-to-know information on
grantmaking in Minnesota.

The open and click-through rates for MCF’s e-
newsletters are well above the nonprofit industry
average — proof that MCF is providing reliable,
valueg content for end-users. Subscriber lists for
both e-newsletters are carefully maintained and
updated for each issue.

To maximize advertising exposure, MCF limits
advertising opportunities to two ads per e-
newsletter issue.

Giving Memo targets the nonprofit community
and gives up-to-date details on grantmaker
deadlines and funding changes, links to recently
released research ang publications, latest news
about grantmakers, job postings and personnel
changes, and professional development
opportunities.

e 3,400 subscribers — primarily nonprofit
leaders and staff encompassing a robust
array of sectors, including education,
health, media, the arts, corporate giving,
and consulting.

e 31.5% open rate (well above the nonprofit
industry average of 17.5%%*)

MCF Notes, written exclusively for MCF
members, provides resources and tools funders
need, including research on top-of-mind issues in
?rantmaking, the latest media coverage of
oundations, program announcements, job postings
and personnel changes, and professional
development and networking opportunities.

e Distributed to 1,300 executives and staff at
MCF member foundations and corporate
giving programs, which award $900
million in grants annually and include the
top grantmakers in the state.

e 29.3% open rate (well above the nonprofit
industry average of 17.5%%*)

* The Nonprofit Times, Oct. 22, 2009

2011 E-Newsletter
Publication Calendar

Giving Memo and MCF Notes, MCF's two
e-newsletters, are published every other Tuesday.

Jan. 4 May 24 Oct. 11
Jan. 18 June 7 Oct. 25
Feb. 1 June 21 Nov. 8
Feb. 15 July 5 Nov. 22
Mar. 1 July 19 Dec. 6
Mar. 15 Aug. 2 Dec. 20
Mar. 29 Aug. 16

Apr. 12 Aug. 30

Apr. 26 Sept. 13

May 10 Sept. 27
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E-Newsletter
Advertising Rates

Giving MCF Notes Giving
Memo (member Memo and
(nonprofits; grantmakers; MCF Notes
3,400 1,300 (4,700
subscribers) subscribers) subscribers)

1x rate $125 $100 $200
$110 $85 $175

4x rate ($440 tofal) | ($340 total) ($700 total)
$100 $75 $150

‘13/’; rate | (¢1,300 ($975 total) | ($1,950

( year) total) total)

E-Newsletter Advertising Specifications

Image format:
e 130 pixels x 220 pixels
e .jpg or .gif (max. 3 loops)
e One link (please provide URL)
e Maximum 3 frames

Text format:
e  Maximum 5 lines

e Up to 65 characters per line (including spaces)

Ads are accepted on a first-come, first-served basis. Space is limited.

Minnesota Council on Foundations
Giving Forum Advertising Contact

Betsy Pierre
952.903.0505, ext. 1
betsy@pierreproductions.com




MCF E-Newsletter Advertising Order Form

Ad Specifications

MCF's e-mail newsletters are published bi-weekly on Tuesdays.
Copy and images are due by noon the Thursday before publication. 2011 Date(s) Requested:
Image format: d Jan. 4 d May 10 [ Sept. 13
o 130 pixels x 220 pixels
e #333333, 1 px border d Jan. 18 d May 24 (4 Sept. 27
*  .jpg or .gif (max. 3 loops) [ Feb. 1 [ June 7 d Oct. 11
*  Onelink [please provide UR) O Feb. 15 @ June2] O Oct 25
Text format:
Maximum 5 lines [ Mar. 1 0 July 5 O Nov. 8
e Up to 65 characters per line (including spaces) O Mar. 15 Q July 19 O Nov. 22
Ads are accepted on a firstcome, firstserved basis. Space is limited. U Mar. 29 0 Aug. 2 1 Dec. 6
All advertising is subject to publisher approval and agreement by advertiser to [ Apr. 12 0 Aug. 16 [ Dec. 20
indemnify and protect the publisher frgm loss or expense on suits or claims based Q Apr. 26 O Aug. 30
upon the subject matter of such advertisement.
Payment (Pre-payment required)
Giving Memo MCF Notes Both e-newsletters
(nonprofits; 3,400 subscribers) (member grantmakers; 1,300 subscribers) (4,700 total)
1x rate: $125 $100 $200
4x rate: $110 ($440 tofal) $85 ($340 fotal) $175 ($700 tofal)
13x rate: $100 ($1,300 tofal) $75 ($975 total) $150 ($1,950 fotal)
Text Ad Image Ad Text Ad Image Ad Text Ad Image Ad

TOTAL PAYMENT AMOUNT $

[d Check enclosed (payable to Minnesota Council on Foundations)
(A Credit card (check one): Visa MasterCard

Billing information for credit card orders (please print your billing address as it appears on your credit card statement):

Name
CC# Expiration Date /
Authorized signature Date

Contact Information

Name Organization

Address City State Zip
Phone Fax

E-mail Website

E-mail ad files (with link URL) to betsy@pierreproductions.com. Fax your completed order form and payment to 763.295.2550.
Questions? Call Betsy Pierre at 952.903.0505, ext. 1.

I MINNESOTA COUNCIL 100 Portland Avenue South, Suite 225 £ 612.338.1989  info@mcf.org
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