Advertising Insertion Order
Please reserve the following ad placements - (reference current rate card)
Compete and fax to 763-322-5011

Advertiser Name:

Contact Person: Title:

Billing Address:

Phone: Fax: Email:

The Scoop Please check here ([ if a member of MNLA (mbrs receive a 5% discount)*

BW Size/Format:

Base Rate*: $
U Run of Pub

# of Insertions: per Insertion

Placement: O Back Cover Q Inside Front Cover O Inside Back Cover
Non Cover Placement Request: Added Fee*: $ per Insertion
Color Upgrade: O Four Color QOSpot Color Added Fee*: $ per Insertion
Hotlink ad from Scoop Online: O Yes Added Fee*: $ per Insertion
Ad Total*: $ per Insertion
Issues to run: WJanuary 20 UMay 20 USeptember 20
'If}r‘; tdgf""g"/’gg "’fn f)hneth QFebruary 20 QJune 20 QOctober 20
prior to publication. OMarch  20___ QJuly 20___ UNovember 20
OApril 20 UAugust 20 UDecember 20

Electronic Advertising Please check here 1O if a member of MNLA (mbrs receive a 5% discount)*
[1Scoop Online Base Rate*: $ per Insertion
JMNLA eNews - # of insertions: 012x 06x O1x Base Rate*: $ per Insertion
COOMNLA.biz Base Rate*: $ per Insertion
Position: O Home Page QO Other Added Fee*: $ per Insertion
MNLA.biz Ad Total*: $ per Insertion
Months to run: QuJanuary 20 UMay 20 USeptember 20
Ad deadline is the QFebruary 20 UJune 20 UOctober 20
25th of every month QMarch 20 QJuly 20 UNovember 20
prior to publication. QApril 20 OAugust  20___ UDecember 20

Signing below constitutes agreement to the details listed above and to the MNLA General Terms & Conditions.

Advertiser's Signature

Date

Your MNLA Ad Sales Rep: Betsy Pierre, 763-295-5420 / betsy@pierreproductions.com

Payment: A 5% discount is available for your ads if FULL Payment is made with order. You may pay by credit card.

Credit card number (please print legibly):

Expiration: ___ /




Advertisement Insertion Order
Mechanical Requirements

Art Submission: Press quality PDFs preferred with fonts embedded. 85 line minimum; 100 line screen recommended. No
screens less than 15%; no lines thinner than 1 point.

Dimensions: Refer to rate card for ad dimensions.

Color: Make sure all images are black, black plus spot color or CMYK, 300 dpi. (Not RGB).

Two Color - Must be color separated as a spot color (not CMYK or RGB) and color specified. All color breaks must be
printed out to laser proof.

Four Color - A full-color printout must be provided with all materials.

Ad creation: Ads can be designed from your supplied copy. There is a $30 minimum fee for ad creation.

Send artwork to: Amy Bjellos — amy@pierreproductions.com / 612-810-7048 Please clearly label your art specific to the
publication it is to appear.

General Terms & Conditions

e |tis agreed that the term “advertiser” within the Insertion Order and these General Terms & Conditions refers to
the entity purchasing the advertisement space. This entity, the advertiser, is listed on the Insertion Order. It is
also agreed that the term “publisher” refers to the entity producing the publication(s), the Minnesota Nursery &
Landscape Association.

o Submitting a signed Insertion Order constitutes a formal reservation from the advertiser for the advertisement
specified in the Insertion Order and agreement to these General Terms & Conditions.

o Submitting a signed Insertion Order constitutes the advertiser’'s agreement to submit necessary artwork (correct
to specifications) no later than the due date specified by the Insertion Order. Should the advertiser not submit
artwork by the listed due date, the advertiser understands that either 1)the publisher will use art on file for the
advertiser from the most recent issue of the publication or 2) their advertisement will not appear in the publication.
The advertiser also understands that they are still obligated to pay the full advertisement rate as listed in the
Insertion Order.

e Should submitted artwork not meet the specifications, it is fully the advertiser’s responsibility to make the

necessary changes to make the artwork correct to specifications and to submit the revised artwork no later than

the due date specified by the Insertion Order. Should an advertiser’s artwork not meet specifications and the
advertiser not be able to submit new artwork correct to specifications by the listed due date, the advertiser
understands that they will be obligated to pay any production costs required to make their artwork correct to
specifications or the advertisement will not be included in the publication. The advertiser also understands that,
should their advertisement not appear in the publication due to incorrect artwork, they are still obligated to pay the
full advertisement rate as listed in the Insertion Order.

Should an advertisement resemble editorial copy, the advertiser agrees that it will carry the word “Advertisement”.

The advertiser agrees that all submitted artwork will be free of copyright.

The publisher is not responsible for errors in advertiser artwork.

The publisher is not responsible for poor quality artwork.

The advertiser agrees to protect, indemnify, and hold harmless the publisher and its agents against any and all

claims arising from the look and the content of the advertiser’s advertisement.

o The advertiser agrees that all advertisements are subject to the approval of the publisher. The publisher reserves
the right to refuse advertisement purchases or artwork for any reason including a conflict with the intent of the
publication or the organization. Should the publisher refuse the advertiser’s artwork, it is fully the advertiser’s
responsibility to make the necessary changes to make the artwork acceptable to the publisher and to submit the
revised artwork no later than the due date specified by the Insertion Order. Should an advertiser’s artwork be
refused by the publisher and the advertiser not be able to submit new artwork by the listed due date, the
advertisement will not be included in the publication. Should this happen, the advertiser understands that their
advertisement will not appear in the publication. The advertiser also understands that they are still obligated to
pay the full advertisement rate as listed in the Insertion Order.

e The publisher reserves the right to charge for ad design services.

o Antwork will be kept for one year after publication and will not be returned to the advertiser unless requested in
writing by the advertiser at the time of artwork submission. The advertiser will be responsible for all shipping
costs of the artwork.

e There are no cancellations on preferred placements (i.e. covers, assigned locations, etc.) Other cancellations will
not be accepted after the publication’s ad deadline. If an advertiser is receiving a multiple commitment discount
and cancels, they will be billed the difference between the discounted rate and the full ad rate.





